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New Christmas film from Norwich, the City of Stories 

supporting local businesses 
 

 

 

Norwich Business Improvement District (BID) and VisitNorwich have launched a new 

Christmas film celebrating Norwich’s retail and hospitality businesses and the people who 

work within them. All with the aim of inspiring people - this year more than ever - to shop 

locally and safely this festive season in Norwich. The short film ‘For Norwich, this 

Christmas’ asks people to support their local community whether in person or online. 

Taking an excerpt from the film: “So this is a call to our community, we’re [shoppers] 

pledging to show up for you, because you show up for us.” 

 

The film stars businesses from across Norwich, including the likes of Jarrold, Sonkai, and The 

Bear Shop, showcasing the wonderful gifts available, and the staff who create, wrap, and 



sell items with such care and attention. The film also features places that have kept us fed 

and watered during lockdown, as well Norwich’s beautiful city centre Christmas décor. In 

essence, ‘For Norwich, this Christmas’ captures the magic of our city, and the many people 

who are at its heart. It was filmed by Meantime Media, with words by GrafikLanguage – 

two Norwich businesses themselves.  

 

Gemma Aubrit-Layfield and Thomas Aubrit of L’Hexagone Bistro Français said: “We were 

both so thrilled to be asked to be part of such a special project showcasing this special city. 

Norwich Business Improvement District made filming so much fun, and their continued 

support for small businesses like ours means so much. We are excited to see the finished 

result!” 

 

Sheridan Smith, marketing manager at Chantry Place shopping centre said: “We love the 

sense of community and support that the film portrays. Most of the brands at Chantry Place 

may be national but everyone who works here is local and we’re proud to be part of 

Norwich’s great retail, restaurant and leisure offer.” 

 

The film launches alongside the already established visitnorwich.co.uk ‘Norwich Directory’. 

An online hub built in November to encourage shopping locally during lockdown 2.0, 

promoting over 140 retailers and hospitality businesses in the city offering online and over-

the-phone shopping, ordering, delivery and click-and-collect. The hub takes users from the 

comfort of their home to shop across the city; including The Lanes, Royal Arcade and 

Timberhill to the Cathedral Quarter and Magdalen Street, as well as some of our most loved 

high street names in Chantry Place and Castle Quarter. 

In a year filled with challenges, Norwich businesses have demonstrated remarkable 

innovation, diversifying their offer to provide online shopping, local delivery, and click-and-

collect services. Many have also expanded their product offer, collaborated or started new 

businesses, providing for Norwich’s community since March, as well as creating Covid-

secure environments to shop with confidence in store, when people are ready. The 

announcement of Tier 2 restrictions yesterday will further impact business across the sector, 

meaning it’s more important than ever to support the places we know and love this Winter.   



Stefan Gurney, Executive Director of Norwich Business Improvement District, said: “We 

wanted this film to get across all the ways in which you can support Norwich this 

Christmastime. Of course we want people to support their favourite places by shopping in 

store safely, online, or over the phone, but if that’s not possible there’s other ways you can 

show your love for the city’s businesses. Leaving reviews, sharing social media posts, or 

telling friends and family about favourite places – all of this goes some way to championing 

Norwich shops, restaurants, cafes, pubs, bars and more. Giving them the much-needed 

support they deserve.” 

 

<ends> 

Notes to editors 

For more information contact Isabel Johnson, acting Head of Marketing, on 
isabel.johnson@norwichbid.co.uk 
 
 
The full list of businesses participating in the film: Bread Source, Chantry Place, The Jade 
Tree, Jarrold, KOBO A-B, L’Hexagone, Milly J Shoes, Pedal Revolution, Sonkai, The Bear 
Shop, The Book Hive and The Murderers. 

‘For Norwich This Christmas’ on YouTube: 
https://www.youtube.com/watch?v=41PwpSfFqkk&feature=youtu.be  

Download a selection of images: 
https://www.dropbox.com/sh/3loojyfwebc2r3o/AABSD2aJH1DV1X-Em63X1eVwa?dl=0  

Christmas in Norwich including the online directory 
https://www.visitnorwich.co.uk/christmas-in-norwich/  | www.visitnorwich.co.uk 
 
Social Media:  
#ChristmasPledge #NorwichDirectory #cityofstories #visitnorwich  
Twitter: @VisitNorwich; @NorwichBIDUK | Insta: @visitnorwich; @norwichbiduk 
Facebook: www.facebook.com/visitnorwichcityofstories/  
 
 
About Norwich BID 

• Established in November 2012 the Norwich Business Improvement District (BID) is run for 

local businesses by local businesses.   

• The BID covers a defined area of Norwich where businesses plan how to improve their 

trading environment, identifying additional projects and services that develop the city centre 

https://www.youtube.com/watch?v=41PwpSfFqkk&feature=youtu.be
https://www.dropbox.com/sh/3loojyfwebc2r3o/AABSD2aJH1DV1X-Em63X1eVwa?dl=0
https://www.visitnorwich.co.uk/christmas-in-norwich/
http://www.visitnorwich.co.uk/
http://www.facebook.com/visitnorwichcityofstories/


and trade.  Investment in the BID area aims to enhance and promote the local environment 

for businesses, employees, customers.   

• The overarching vision is to: Make a clear positive impact on the vitality of our city centre 

and the success of the businesses within it. 

About VisitNorwich 

• VisitNorwich is the Destination Marketing Organisation (DMO) for the Norwich area and is 

the tourism destination marketing function of Norwich Business Improvement District (BID) - 

www.visitnorwich.co.uk.               

• VisitNorwich is a membership organisation within Norwich BID and its activities are funded 

by Investment Partners, public sector stakeholders including Norwich City Council and 

directly by Norwich BID. 

• VisitNorwich’s sole focus is to promote and develop the destination and support its 

Investment Partners through collaborative marketing, research, information and business 

advice. 

• Total value of tourism in Norwich is £765,051,590 including 13,358,300 trips (day and 

staying) - Destination Research: Economic Impact of Tourism report 2018. 

• In 2019 Norwich Market was named Best Large Outdoor Market in the Country in The Great 

British Market Awards. 

• In 2019 Norwich became the UK’s first Sharing City part of the Sharing Cities Alliance. 

 

 


